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By WALTER OARLSON

I The Publishers Jdnformation
Bureau W&?{Fé‘ffoﬁ th eA Ma ggf}
[T~ Buishers?. Assoeiation
esterday  that magazine _ad,
révene” far the first, half., o
1066 véathed a record all-time
high”for the pevidaip 7.4 pet
(CENE DA s £ e ¢
" Ieeping pace with  this
‘growth and the stiffening com-
‘pelilion in the business has
lbeen the burgeoning number of
lchanges of key personnel driva
ing the magazines to ever big-
jger revenues,

| ‘There have been recent high-
level changes at McCall's and
at Faweett Publications, and!

yesterday two new publishers)

were announced by the Mere-
dith Publishing Company,. |
-—Qﬂﬂ‘!.il‘w.?,;....?l”ﬁifﬁﬁw the re-
cently elecled ‘president  of
Mer.dith, apnounced the ap-
pointments of Rohert A. Bur-
nett as the pubiSher, of Bollor
Fomesand” (Farde dUTAd
Stines~as e publi y
cessfulFarming ™
A Burnett, a company vice
president, has been ad director
of Better Homes for the last
five years, and Mr. Stines has
been ad director of Successful|
Farming for three years. o
' Previously, there had been:
one person in charge of Mere-
dith’s magazine division, who;
served as publisher of both mag-
azines, Until last month, the;
position was held by-George H.:
Allen, who went to Fawcett as:
vice president, magazine divi-
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dvertising: Keeping Pace With

., —t.
'as possible, as an autonomous

operation.” He added:
"Reeent years have seen dra-
matic changes in the magazine
industry generally and in our
own two products specifically.
Regional cditions, syndicited
rescarch, the agricultural revo-
lution, shifts in the patterns of
urban living, and many othev
'fnctors have c¢réated a business
which is di(ferent and vastly
more complex than it was just
. ”y "

a few 5‘e.ars,’ (Eo'p.ﬂww‘“"“'f""\
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McGraw-Hill, too, has madc
a’'number of appointments in
its publications division, includ-
ing _the promotign
Lcu.'__“jw“/ra.'cxrf'w"_":ﬁa","'“gff :
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The new post”is in addition
to his present responsibilitics as
vice president of advertising
sales, )
In addition, John M. Holden
was named to theé"new post of
viee Prosidonfoafor.mankaling
{ser\"ﬁgsf Ervi?\‘DeGra{f as re-
gional vice president, Atlantic

_ildistrict; Huber M., Gemmill as

vice president of circulation,
and Jerome D. Luntz, publisher
and editor of Nucleonics, , Nu-
cleonics , Woels .. and_, Sclentitic
Reséarch, to the new post of
director of planning and de-
velopnient,

Mcanwhile, running ahcad .of
the over-all 7.4 per cent increase
in magazine ad revenue for the

keeping magazine. .
Raymond J. Petersen, the
magazine's publisher, reports an

enue in the period above 1965

sion, a new post.- a

Design of Appointments |
In announcing the changes,
at Meredith, Mr. Tuclter said

ithe appointments "arve designed,
to create a more product-orients;!

ed ' organizational  structure’

within,

ito $18,345,719, making it “thej.

ihighest income period in - the
lma.ga‘zine's, 81-year hjstory,

[ ,v.‘u*‘.‘
1Coty Shife. - oo

publishing division, with each| yesterday that- it was parting
magazine” functioning, 88 much | eai—u—i s !

.

: compaﬁy with Papert, Koenig, Danie] B. Scully named a vice

of  TIOTd
by o]

Silicks & Greist Aides . .

*tralized mariccting and creativel

first half has been Good House-| .
88 per cent increase in rev-|

Malf, or & gain from $16,861,132]

- The oty division of Chas.}.Charies W. Tennant and R. Bev-
Meredith's  magazlne| Pfizer & ; Co.; -Inc, announced|'eriey Corbin named vice pres-

¥/ ¢Gampbell +:Bwaid ¢ Company,

Mag azjneS[

Lots, Inc,, effcelive Oct, 1.

sident .at Leo Burnett
{ On that date, “the entire line| PeS
'of new and . existing Coty cos-| Company of Canada, Ltd.

meticid products” is being as!|Arthur L. Wiide, appointed ‘na-
signed to Warren, Muller, Do-| “tonal director of public relas
lobowsky, Inc, already s Coty| tions at Marlne Studios, Inc,
agency. 1 Los Angeles, . AT
+ The amount of blllings in-|Feh. I Jgfnmg,,r'named Inter-
volved .were not disclosed, .but a|. hational Lditions advertising
fsource indicated that the move| sales manager for Reader's
counid involve up to §3-million| Digest in the United -States,
for Warren, Muiler, .« .- |Charles E. Overholser Jr. aps
The move amounts to a con- pointed director of rescarch
solidation of ail Coly business|  at Young & Rublcam, Inc. . ,
at two.agencies, the other be-|Kenneth Scaman appointed vice
ing West, Weir & Bartel, Inc., 'president of the reference di-
which- handies fragrances and{- vislon of the Encyclopedia:
j hair-care products, <+ Britannica PEducational Cor-
oo - poration, S _j

Gene Wortsman named director

Hicks & Greist, Inc,, has ecn-|! ©of the Washington office of
Daniel J. Edieman and Associ-
isorvices into two dcpartmentsh ates, Inc,; public relations, -
jand named directors - to head ‘John T. Cahoon A’ppointed di-

them. . ~ ; l 8 )
Tl ; . - rector of corporate planning
o T, a1 oo pvain
been - organized into Individual 'Ir‘hTi“" "-‘“in%bbc“ Company.
art-copy-production teams with «1710mas 'd'toz cr‘nanlned E;“:
specific account assignments, - i ’10}80?“ u" 3 ‘i’r' of Time-Life
! Media analysis, market re- lR (}‘ ernatlonal.
‘search, merchandising, program ftodman  Sweeney
.evaluation and sales analysis
‘have been , combined ‘into a.
markeling-services - department '

) ; , : - eral Electric Company,
UN"(‘;‘I;%M‘]’.‘FS president -SE*‘_““?V; James F, Quinn named dircotor:

s : ; of advertising and promotion’
i . o |i: at Coronet Films, a division
- Accounts v | o Esquire, Inec, .\
F\ 1. Compton Compaay, a dl-| .Charles Clancy appointed direce
- vision ' of Encyclopedia Bri-|' tor of retail marketing for
. tannica, 'Ine,:- to » McCann- i MacFaddenl-Bl'arteu Corpora-
o v Ine.. Chienen.: - “ tion, and Mickic Siegel named
* Homo flold shies, O o0 forf editor of IN, a MacFadden-
e ' | Bartell publication. -
et and Tadostial opain] Lewia W. Gillencon named vce
cing | ;. President and editorlal direce

. to~Lescarboura - Advertising, | e
[ Inc, Briareliff Manor, N.Y,|  'OF of Grosset & Dunlap, Inc.
... Addenda

for advertising and sales pro-|.
- motlons © ot oDy ¢ .
S C UL 9 Albert Feank-Guenther Law,
' . oo[(Ine, iz undertaking an  edus
: cationil advertlsing program
for Filer, Bchmidt &.Co., Inc.,
Intended to explair the.special-
ized Investment- field of puts

appointed|

sales promotion for the IGE!
Export division of the Gens
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_ People

{élents at ‘the

i - Thompson Company, . . ;
. . -i1apd calls,

JKuth Zifl and Dr. Alfred Rem? Gingenue magazine will ine

v son_appointed vice presidents érea,seglts clrculgtlon guml'antc?e

i at Benton & Bowles, Inc,” .| lg o ™750'000. to 800,000 copies,

Whcle D, Strohm, David:Z. Grif effective with the January is-

Jo . Walter

Qeruo.

~manager. of advertising and! -

% ifin and James:Marshutz pros sue, . 5.
;moted to.vice presidents  at] im sl
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